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Suadi	

•  Educa:on	
–  SMA	Negeri	Bima,	Nusa	Tenggara	Barat	
–  Undergrad	:	Department	of	Fisheries	UGM	

–  M.Sc	:	Ibaraki	University,	Jepang	

–  Ph.D	:	Tokyo	University	of	Agriculture	&	Technology,	Jepang	
•  Current	Posi:on	

–  Secretary	at	Department	of	Fisheries	UGM	

–  Head	of	Lab.	Fishery	Socio	Economics	UGM	

–  Researcher	at	Center	of	Economic	Studies	and	Public	Policy	(PSEKP)	UGM	

•  Bidang	Peneli:an	
–  Fisheries	management,	Rural	development	

•  Contact	
–  Phone/Fax:	0274-551218		
–  E-mail:	suadi@ugm.ac.id	

–  h8p://suadi.net;	h8ps://www.facebook.com/suadi	



Where	are	you	coming	from?	

SEA	

<	1	km	

2-5	km	

5	-10	km	

>10	km	



How	o`en	do	you	eat	fish?	

EAT	
FISH	

<	2	:mes	
	in	a	week	

2-3	:mes	
	in	a	week	

4-5	:mes	
	in	a	week	

Almost	every	
day	in	a	week	



I.	Introducbon	

Bima	

3	Internabonal	sealanes	



Why	Ocean?		
Indonesia	&	the	Sea	

•  Indonesia	is	the	largest	archipelagic	state	è	abundance	of	
natural	resources	and	environmental	services,	but	not	opbmally	
used		

•  High	demand	of	resources	and	marine	environmental	services	
•  The	geopolibcal	and	economy	of	Indonesia	is	trategic	è	trillions	

dollars	of	commodity	trade	passes	Indonesia	sealanes	(ALKI)	
•  Business	feasibility	and	most	of	city	and	industrial	acbvibes	

connected	to	the	sea	
•  Reduce	regional	disparity	and	increase	connecbvity	
•  Depend	on	local	resources	content	è	strong	backward	and	

forward	linkage	
•  Reduce	illegal	fishing,	illegal	mining,	illegal	trading	
•  Outer	island	as	prosperity	belt	and	security	belt	è	nabonal	

security	
•  Reinvenbng	Indonesia	power	and	prosperity	from	the	ocean	



1.   Capture	fisheries	
2.   Aquaculture	
3.   Processing	and	post	harvest	industry	
4.   Biotechnology	industry	
5.   Minerals	and	energy	
6.   Marine	tourism	
7.   Marine	transporta:on	and	services	
8.   Marine	industry	and	services	
9.   Small	island	management	
10.  Coastal	forestry	
11.  Non-conven:onal	resources	

Marine	economy	opportuni:es:	
On	the	sea	

In	the	sea	

Bo8om	of	the	sea	

q Values	of	business	opportunity:	US$	1,2	triliun/year	or	7	bmes	of	
APBN	2014	(US$	170	billion).	

q May	generate	jobs	for	40	million	
people	(Dahuri	2014)	



754-pound	tuna	sold	for	20.2	million	yen.	
The	record-se\ng	price	translates	to	about	
$526	per	pound.	

h8p://www.msnbc.msn.com/id/40921151/ns/world_news-
asia_pacific/t/fish-story-big-tuna-sells-record/#.T50t87Nc_gU	

II.	Fish	for	Life	

What	fish	is?	



•  Fish	is	all	kind	of	organisms	
where	all	or	a	part	of	its	life	
cycle	is	in	water	environment	

•  Fishery	is	an	acbvity	related	
with	the	management	and	
ublizabon	of	fish	resources	and	
its	environment	from	pre-
producbon,	producbon,	
processing	up	to	iss	markebng	
performed	in	a	fishery	business	
system	

(Indonesian	Law	No.	45/2009	on	Fishery)	

What	Fish	is?	

II.	Fish	for	Life	



What	Fish	is?	

II.	Fish	for	Life	



II.	Fish	for	Life	

• Fish	=	Food	&	health	
è	Food	sovereignty	



II.	Fish	for	Life	

• Fish	=	livelihood	



II.	Fish	for	Life	

• Fish	=	science	
and	technology	



II.	Fish	for	Life	

Fish	=	idenbty	

h8p://www.orangflores.com/lamalera.html	



II.	Fish	for	Life	

Fish	=	trigger	for	
joint	work	



II.	Fish	for	Life	

• Fish	=	creabvity	



II.	Fish	for	Life	

• Fish	=	Art,	Beauty,	
and	leisure	



II.	Fish	for	Life	

• Fish	=	
Conservabon	



II.	Fish	for	Life	

• Fish	=	conflict	&	
sovereignty	



II.	Fish	for	Life	

• Fish	=	trade	&	
globalizabon	



Imagine!	
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•  First	of	all,	that	coffee	is	not	just	a	refreshment	
•  Second,	coffee	is	a	drug	that	contains	caffeine,	which	has	a	

sbmulabng	effect	on	the	brain.	
•  Third,	an	individual	who	drinks	a	cup	of	coffee	is	caught	up	in	a	

complicated	set	of	social	and	economic	relabonships	stretching	right	
across	the	world.	

•  Fourth,	the	act	of	sipping	a	coffee	presumes	a	long	process	of	social	
and	economic	development	

•  Fi`h,	coffee	is	a	product	that	lies	at	the	heart	of	contemporary	
debates	about	globalizabon,	internabonal	fair	trade,	human	rights	
and	environmental	destrucbon.		

•  Six,	coffee	is	a	product	that	lies	at	the	heart	of	contemporary	
debates	about	globalizabon,	internabonal	fair	trade,	human	rights	
and	environmental	destrucbon.	

Think	about	coffee	(Giddens)	



•  Fish	=	poverty	
•  Fish	=	gender	issues	
•  Fish	=	old	and	youth		
•  Fish	=	Faith	
•  Fish	=	polibcs	
•  Fish	=	philosophy	

II.	Fish	for	Life	



III.	Global	Trend	&	State	of	Fishery	

Sumber:	SOFIA	2014	



Sumber:	SOFIA	2010,	2014	



Sumber:	SOFIA	2010,	2014	



Skyrockebng	of	Fish	Price	



Increasing	of	fish	demand�

Sumber:	SOFIA	2014	



Sumber:	Josupeit	and	Franz	2003	



Fish	=	trade	oriented	commodity	

Source:	SOFIA	2008,	2012,	2014	
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Source:	Deperindag	online�
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Fisheries	as	the	main	agricultural	
export	commodibes	

Ekspor	komoditas	pangan	Indonesia	



Source:	Deperindag	online�

Negara	tujuan	ekspor	produk	perikanan	Indonesia	
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Suadi	–	Japan-Indonesia	Fisheries	-	IASA	2008	

Japan	as	the	main	partner	



Indonesia’s	fisheries	export	performance,	1962-2007�

Source:	UN	Comtrade	SITC	Rev.1	code	03�
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Indonesian	Shrimps	Export	Strategies� 34	

Suadi	–	Japan-Indonesia	
Fisheries	-	IASA	2008	



Challenging	Issues	in	Fisheries	

SOFIA	2012	



Annual	growth	rate		
Aquaculture	vs	agriculture	
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Source: Slide from Vannuccini, 2011	



Source:	Analyzed	from	UN	Comtrade	SITC	Rev.1	code	03�

Challenges	of	Blue	Revolubon	
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u Mangrove	has	been	converted	for	
many	purposes	

u Expansion	of	shrimp	culture	industry	
is	a	factor	of	the	mangrove	
degradabon	

u It	is	predicted	that	Indonesia	has	lost	
nearly	a	half	of	its	mangrove	since	
1980	(4.2	million	ha	in	1980).	

u Abrasion	is	an	example	impact	of	the	
mangrove	degradabon	à	increase	in	
cost	for	rehabilitabon	

u Declining	of	fishery	resources	threaten	
rural	livelihood	



IV.	Closing	Remark	

Discussion?	
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